Global Navigation Satellite System Business Development Manager

Sector: Navigation

Role type: Business / market-oriented

EQF level: EQF 6

Closest ESCO occupations: ICT Business Development Manager; Business Developer;
Sales Manager; Sales Account Manager; Product Development Manager; Marketing
Manager.

1. Role summary

The GNSS Business Development Manager identifies, develops and expands
commercial opportunities related to positioning, navigation and timing technologies
and services. The role connects GNSS capabilities with market needs across sectors
such as precision agriculture, autonomous systems, transportation, defence, surveying
and smart infrastructure.

2. Main responsibilities

Analyse market trends, technological developments and user needs to identify GNSS
application opportunities; define and implement market entry and growth strategies;
build relationships with OEMs, distributors, system integrators, public authorities and
strategic partners; manage the sales cycle, including pipeline, proposals, pricing and
contract negotiation; translate GNSS capabilities into value propositions and align
product, engineering and go-to-market strategies.

3. Core skill clusters

GNSS and positioning technology understanding: satellite constellations, signals,
receivers, augmentation methods, performance factors and real-world limitations.
Market analysis and opportunity identification: sector trends, customer needs,
emerging applications, competitive landscape and prioritisation of opportunities.
Business development and commercial execution: growth strategy, value
propositions, market expansion, pipeline management, proposals, pricing and
negotiation.

Partnership and solution alighment: stakeholder relationships, account
management, technical translation, product alighment and cross-team collaboration.

4. Education and background

Typical backgrounds combine business development, sales or strategic management
with technical understanding of GNSS, positioning technologies or the downstream
space/geospatial sector. Entry routes may include business administration, economics
or management, as well as geomatics, aerospace engineering, telecommunications,
electronics engineering, computer science or physics.



